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GETTING STARTED:   1 2 3 
#HASHTAG it! 

 
Just like a username 

handle, a custom hash tag 
is important! Our team 

uses 
#inspiringcreativewomen 

for all photos but add 
others in that are also 

relevant.  
 

Some of these could be 
for special days of the 

week like 
#wednesdaywisdom or 

different posts you feature 
weekly or daily similar to 

#outfitoftheday. The 
important part is that you 

put your own spin on it 
and make your #tag 

different from the rest! 

 

HANDLE YOUR 
@handle 

 
Whether you already 
have an Instagram 
account or you are 

starting from scratch, the 
importance of a handle 
is huge. Brainstorm ideas 

if you do not already 
have a brand name. Try 
your name or the name 

of your shop. Make sure it 
is easy to write, type, and 
spell. Have a few options 
because some may not 

be available!  
 

Some of ours: 
@inspiringcreativewomen 

@inspiring_creative_women 
@inspiring.creative.women 

Link in bio! 
 

When creating your bio, 
make it short, sweet, and to 

the point! Besides your 
profile photo and 

username, this will be the 
first thing your followers will 

see! 
Think about including a little 
blurb about who you are or 
what your company does. 

You can display your 
company #hashtag here 
but most importantly PUT 

YOUR SITE LINK!! different posts you feature 
weekly or daily similar to 

important part is that you 

YOUR SITE LINK!!YOUR SITE LINK!!YOUR SITE LINK!!

Develop a Look: 
Becoming notable on Instagram is as much about content as it 
is about looks. Just like building your website, you need to build 
your profile. It will be one of the first things possible followers will 
see!  Think about a look you like and emulate it with the way 
you edit photos and the type of content you share!  you edit photos and the type of content you share! 

Here are some examples from our profile and one of our 
favorite stores, Anthropologie!  
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Keep It Simple 
 

Whether taking photos of 
objects or of people, less is 
more. Having one to three 

subjects with a simple 
background is more pleasing 

to the eye and will get you 
more likes and follows! Keep 

away the clutter! 

Sharp Focus 
 

Nothing is more pleasing to 
look at than a high-resolution 

photo. Make sure your 
pictures are full of natural 

light and that your camera is 
properly focused. 

Have Options 
 

Take multiple photos of 
something you plan to post. 
Try out different angles and 

lighting. Chances are you are 
not going to get a perfect 

shot the first time!  
 

TIP: For better photos, take pics on 
your camera app, not directly 

through Instagram 

 

Use Similar Filters 
 

When creating a cohesive 
aesthetic, choose photos 

and filters that are similar. Try 
editing all of your photos the 
same way to create a look 
that is totally yours! Try other 

editing apps too! 

Rule of Thirds 
 

When taking a photo of one 
main subject, split the image 
into 3s (vertical or horizontal) 
& place the subject in either 

of the outer 1/3rds to achieve 
a more pleasing look. 
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Avoid Over-Editing 
 

Too much editing can 
happen very quickly! When 

adding filters or adjusting the 
saturation and brightness, less 
is more. Take advantage of 
the adjustment options to 

make your edits look natural! 
that is totally yours! Try other 

away the clutter!away the clutter!
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Too many edits ê 

Just right! é 

Develop An Aesthetic Through Your Photos 

through Instagram

Avoid Over Editing
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• DON’T throw tons of #hashtags on 
captions. Try commenting them or 
adding space in the caption between 
the text and the tags. 

• DON’T post more than 2-3 times a day!  
• DON’T post while you know people will 

be at work or will be eating dinner. Try 
to catch people at lunch hour or on 
the commute hours. 

• DON’T choose a crazy border on your 
photos unless you plan to use that for 
every photo! 

• DON’T obsess over punny captions. If it 
doesn’t come to you, just engage with 
your audience and share about what 
the photo is. 

• DON’T post the same type of photo 
one after another. Mix up your profile 
a little! 

throw tons of #hashtags on 

DONT’s 
• DO take a lot of photos of the same 

thing or day. You can use these later! 
• DO use location tags for where the 

photo was taken 
• DO use quotes and other images, just 

make sure you tag/credit the original 
user 

• DO ask your viewers a question in the 
caption. This will drive engagement and 
comments! 

• DO comment on other profiles similar to 
yours and follow users you like. There 
might be an opportunity for 
collaboration! 

• DO treat your account like your 
company and your followers are 
customers. Keep it professional and 
spend time on it! 
 

DO’s 

 
 
Plan ahead 
If you anticipate your week or month being busy, do not let social media be something 
you put on hold. Take many pictures at one time that you can share later. Edit them all in 
one sitting and make a mobile file via Google Drive or DropBox. This way you can access 
the photos via computer or phone. 
 
Set up a calendar 
Part of planning ahead is developing a calendar. Once a month, look into all of the 
holidays or national days in which are relevant to your company and profile. Try to take 
photos or design something for those days in the month before and check them off of a 
calendar as they get done. Making a calendar with goals of how many times a week/day 
you want to post will keep you on track! 
 
Keep track of stats 
When you start overhauling your Instagram, make a stats sheet with the amount of 
followers you have, the amount of people you follow, the average amount of likes on your 
pictures, average amount of comments, times you are posting, and any other stats you 
may find. These will be very helpful to see your progress down the line! 
 
 
Scheduling Apps 
There are a plethora of sites and apps that  
allow you to pre-schedule your social media  
posts including Instagram. Most are by monthly  
subscription. Shop around for what is best for you! 
 

If you anticipate your week or month being busy, do not let social media be something 

SCHEDULING YOUR POSTS 



then begin posting 2-3 times a day at peak hours   

�

BEST PRACTICES TO BUILD A FOLLOWING 
�

Start by having about 10 great images that capture you, your brand, and 
your aesthetic following the guide. If you are revamping your account or 

starting from scratch, still follow this step! 
�

When beginning, post 2-4 times a day in the morning, noon, night, and in 
between. After you are gaining some views and likes, then begin posting1-3 

times a day at peak hours (breakfast, lunch, dinner). 

Find new followers by searching for relevant #hashtags and using apps 
like Likestagram to find your perfect target audience. 

�

Share the love! Follow everyone who follows you, but beware of spammers! 
Comment and like other accounts that you feel you would want in your 
following. Comment kind and motivating messages to engage with them. 
�

Check in on what your competitors are doing and do it better and 
different than them! Consider using Crowdfire to follow your competitor’s 
followers and make sure to engage with them as well! �

Tell people to do something, and drive engagement by asking questions 
and telling them to write their response. 
�

Mix up different types of photos, varying from photos of people, to photos of 
objects or design, and sometimes quotes and artwork. If you use another 
person’s photo, make sure to tag them and credit them! This could be a 
great opportunity to gain some of their followers as well as develop a 
relationship. 
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Using Instagram to Market and Sell 

 

 

Take Pictures of your products 
being worn or used and share 
professional product photos 
 
Use captions and put text on 
photos to promote! In 
captions, use product 
descriptions and write the 
**website or contact number 
 
 
Write details including the 
price, or the amount of price 
reduction. Make discounts 
exclusive only to Instagram 
followers  
 
**Make sure to change the link in profile 
bio to match! 
 

 
Doing social media is supposed to be fun and entertaining! Do not 
stress too much about it if you miss a post or spell something wrong. 
There is always and edit and delete button and you will become better 
with time, effort, and practice. By following these steps and instructions 
you will begin to see your business become more developed on a 
different and free platform. Remember: if you put the work and passion 
in, the people and the business will follow. This takes time, effort, 
investment, and patience to do!  

Doing social mediaDoing social media is supposed to be fun and entertaining! Do not Doing social media
Make it Fun! 
�
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LIVE 
Instagram Live is a mix between Facebook Live and 
Snapchat. These are videos that are streamed live but 
once they end, you cannot go back and watch them! 
This would be a great PR move to do business talks with. 
Before you started the video, you would need to 
develop a marketing plan for the talk, possibly creating 
a #tag and letting your followers know when it will be 
happening!  
 
It’s easy to go live. Just swipe right from feed to open 
the camera, tap the “Start Live Video” button and start 
sharing for up to an hour. Your friends may get a 
notification when you go live so they can tune in. 
 
ADS 
Using paid sponsorship Instagram Ads will put your 
products in the news feed of potential customers. These 
are run similar to Facebook Ads and can link directly to 
your profile, website, or bring them directly to the app 
store to purchase your app. These could be photo, 
video, or carousel adds (where multiple photos can be 
shown if user swipes on the promotion).  
 
SHOPPING TAGS 
Instagram is making moves to provide sellers and users 
with a better shopping experience! Coming soon, in a 
similar way that you can tag a person in a photo, there 
will be an option to tag a product. Once that tag is 
clicked on, a different Insta page comes up with 
additional product photos, price, and description. From 
this page, there is a “Shop Now” link, then navigating to 
the site’s online shop! How innovative! See how in the 
images from Instagram below! 

 
#TURNMEON NOTIFICATIONS 
There is a new option to keep updated with your 
favorite accounts. You can choose accounts that you 
want to receive notifications about when they post. 
To #turnmeon go to that user’s profile and tap the three 
dots in the top right and press “Turn on Post 
Notifications.” To get more traction on your posts, 
encourage your followers to do the same! 
 

New Features on Instagram 
New features on Instagram means more opportunity for selling! 

add your story HERE 

products in the news feed of potential customers. These 
k Ads and can link directly to 

LIVE 
indicated by 
flag & black 
ring! 

Sponsored Ad 

Tell your 
followers to 
turn you on!  




